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ABC Nightline -- the Shopping Cart



Palm V



Oral B Toothbrush



Zyliss kitchen tools



Amtrak Acela Club Car







Meanwhile, what about the 
design of smoking cessation 

products & services?







Design “opportunities” at 
“first moment of truth”



• So much to choose from! How 
do I know what’s going to work 
for me? 

• Wow! $70/box. That’s a big 
commitment! 

• I hope it tastes/feels better to 
use than it looks! 



Design principle #1:

• Allow me to kick the tires





Design principle #2:

• Lower the bar





Design principle #3:

• Design aesthetically pleasing stuff





Design “opportunities” for 
the road ahead





• What happens after the first 
week? 

• How do I know it’s working?
• Who else can help me? 
• How does all this quit stuff link 

together? 
• How do I fit quitting into my life?



Design principle #4:

• Facilitate transitions





Design principle #5:

• Make progress tangible





Design principle #6:

• Foster community





Design principle #7:

• Connect the dots





Design principle #8:

• Connect to the rest of my life





Design principles
1. Allow me to kick the tires 
2. Lower the bar 
3. Design aesthetically pleasing stuff
4. Facilitate transitions 
5. Make progress tangible
6. Foster community 
7. Connect the dots 
8. Connect to the rest of my life



What about a framework to link 
these all together?













Some strategies/tactics to 
consider:
1. Use consumer-centered principles to get you 

talking about existing products & services
2. Create a cessation framework to help you think 

“big picture”
3. Create scenarios that integrate products & 

services, then pilot them with customers



Good luck! 
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